Table 3 : Financial care foregone declared by military personnel over the last 12 months,

according to complementary health insurance coverage.

Complementary health insurance coverage

(Online percentages)

Declared reason for not
seeking care

No (n=165)

CI 95%"

Yes (n=3989)

CI95%'

p-value

Total (n=4154)

CI95%'

Renounced to any treatment for financial reasons, n (%)

[3.0%, 4,4%]
[3.7%, 6,4%]

[3,4%, 4,8%]
[2,5%, 5,9%]

[3.3%, 4,6%]
[3,0%, 7,5%]

[3.2%, 4,6%]
[3,1%, 7,9%]

[3,2%, 4,6%]
[3.3%, 8,0%]

[3.2%, 4,5%]
[3,6%, 8,0%]

[3,3%, 4,6%]

[2,6%, 10,0%]

2865 (96,4%)
1123 (95,1%)

3407 (96,0%)
581 (96,1%)

3554 (96,1%)
434 (95,2%)

3610 (96,1%)
378 (95,0%)

3616 (96,1%)
373 (94,9%)

3535 (96,2%)
454 (94,6%)

3841 (96,1%)
148 (94,8%)

- to prescribed drugs not covered by compulsory health insurance , n (%)

[3.2%, 4,5%]

[3.8%, 10,6%]

[3,3%, 4,6%]
[3,2%, 9,7%)]

[3,4%, 4,7%]

No 107 (3,6%)
Yes 58 (4,9%)
Renounce
- to an alternative medicine consultation, n (%)
No 142 (4,0%)
Yes 23 (3,9%)
- to dental prosthethics, n (%)
No 143 (3,9%)
Yes 22 (4,8%)
- to dental care, n (%)
No 145 (3,9%)
Yes 20 (5%)
- to optical care (glasses, lenses), n (%)
No 145 (3,9%)
Yes 20 (5,1%)
- to a consultation with an unbundled specialist, n (%)
No 139 (3,8%)
Yes 26 (5,4%)
- to psychotherapy, n (%)
No 157 (3,9%)
Yes 8 (5,2%)
No 149 (3,8%)
Yes 16 (6,4%)
- to prescribed medication not covered by CHI, n (%)
No 151 (3,9%)
Yes 14 (5,6%)
- to other type of care, n (%)
No 164 (4,0%)
Yes 1 (6,9%)

[0.9%, 36.6%]

3757 (96,2%)
232 (93,6%)

3752 (96,1%)
237 (94,4%)

3978 (96,0%)
11 (93.1%)

[95,6%, 97,0%]
[93,6%, 96,3%]

[95,2%, 96,6%]
[94,1%, 97,5%]

[95.,4%, 96,7%]
[92,5%, 97,0%]

[95.,4%, 96,8%]
[92,1%, 96,9%]

[95.,4%, 96,8%]
[92,0%, 96,7%]

[95,5%, 96,8%]
[92,0%, 96,4%]

[95,4%, 96,7%]
[90,0%, 97.4%]

[95,5%, 96,8%]
[89,4%, 96,2%]

[95.,4%, 96,7%]
[90,3%, 96,8%]

[95,3%, 96,6%]
[63.4%, 99.1%]

0,08

0,88

0,42

0,30

0,23

0,13

0,44

0,06

0,21

0,57

2973 (71,6%)
1181 (28,4%)

3549 (85,4%)
605 (14,6%)

3 698 (89,0%)
456 (11,0%)

3755 (90,4%)
398 (9,6%)

3760 (90,5%)
393 (9,5%)

3675 (88,5%)
479 (11,5%)

3998 (96,3%)
156 (3,7%)

3906 (94,0%)
248 (6,0%)

3903 (94,0%)
251 (6,0%)

4142 (99,7%)
12 (0,3%)

[70,1%, 73,0%]
[27,0%, 29,9%]

[84,3%, 86,5%]
[13,5%, 15,7%]

[87,9%, 90,0%]
[10,0%, 12,1%]

[89,4%, 91,3%]
[8,7%, 10,5%]

[89,5%, 91,4%]
[8,6%, 10,6%]

[87.4%, 89,5%]
[10,5%, 12,6%]

[95,6%, 96,8%]
[3.2%, 4,4%]

[93,2%, 94,8%]
[5.2%, 6,8%]

[93,1%, 94,7%]
[5,3%, 6,9%]

[99,5%, 99,8%]
[0.2%, 0.5%]

! CI = confidence interval

2 Adjusted chi-square according to an estimate of the sampling plan effect



